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The Labour Party is at a crossroads following the election of Jeremy Corbyn as its leader. It is claimed that the 
party is now being repositioned more to the left, as it distances itself from its New Labour heritage.  
 
This meeting aims to bring together political marketing academics and practitioners to discuss to what extent 
the Labour Party is using marketing approaches in its campaigning activity; especially in the run up to the next 
election. It will aim to critically evaluate how successful or otherwise its campaigning strategies are likely to be 
at maximising its electoral performance.  
 
The meeting invites contributions related to, but not limited to, the following topics: 
 

(1) Does the Labour Party acknowledge the use of marketing approaches in its campaigning? 
(2) What factors encourage and hinder Labour’s use of marketing approaches in its campaigning? 
(3) How has the Labour Party’s use of marketing evolved with the election of Corbyn? 
(4) How is digital marketing being used by the party? 
(5) How and to what extent is the brand being repositioned, and what are the challenges and 

opportunities this presents? 
(6) How is the Labour Party  engaging the party membership, and how will this be managed in forthcoming 

election campaigns? 
(7) How is the Labour Party attempting to manage and protect its relationships with key stakeholders (i.e. 

the parliamentary party, local party members, pressure groups, trade unions, the media) 
(8) How is the Labour Party attempting to build a brand which has mainstream appeal with the general 

electorate? 
(9) What are the major threats the Labour Party is facing and how is it responding to these through its 

campaigning? 
 
Abstracts of between 500-1000 words (excluding references) should be submitted via Easychair by Friday 9th 
June 2017, 4pm. All abstracts will be initially desk reviewed, and then double blind peer reviewed. It essential 
that all submissions contain no author identifying information. All documents should be submitted in 
Microsoft Word format, and Easychair will only allow you to upload one document per submission. Separate 
information on how to register will be disseminated after peer review processes are completed.  
 
To submit your abstract please go to the following web site: 
https://easychair.org/conferences/?conf=psapmg2017meeting 
Please note if you do not an easychair account you will need to register before submitting. 
 
If there are any queries regarding the event and submissions please direct these to  
Dr. Peter Reeves (Salford Business School, University of Salford) E-Mail: P.reeves@salford.ac.uk; 
Tel:+44(0)1612955720 
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